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  Exhibit 3-5  	 FREQUENCY OF USE OF DIFFERENT INFORMATION SOURCES
	 (Percentage Distribution)		

80% 90%20%10% 70%40% 60%50% 100%30%

Print newspaper
 advertisement 9% 27% 64%

Home book or magazine 6% 18% 77%

Home builder 5% 11% 84%

Relocation company *2% 97%

Internet 74% 15% 11%

Real estate agent 69% 19% 12%

Yard sign 22% 35% 44%

Open house 12% 33% 55%

Billboard * 5% 95%

Television * 6% 93%

Frequently Occasionally Rarely or not at all

* less than 1 percent
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  Exhibit 3-6  	U SEFULNESS OF INFORMATION SOURCES		
	 (Percentage Distribution Among Buyers that Used Each Source)		

80% 90%20%10% 70%40% 60%50% 100%30%

Print newspaper
 advertisement

39% 53% 8%

Relocation company 27% 59% 14%

Home book or magazine 21% 63% 16%

Open house

24% 62% 14%

Real estate agent 81% 17% 2%

Internet 81% 18% *

Home builder 42% 48% 11%

Yard sign 41% 53% 6%

Television 15% 65% 20%

Billboard 17% 67% 16%

Very Useful Somewhat Useful Not Useful

* less than 1 percent


